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Source: LSEG Datastream and © Yardeni Research.

Figure 2
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Source: LSEG Datastream and © Yardeni Research, and Netherlands Bureau for Economic Policy Analysis.
* Excluding construction.
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Source: LSEG Datastream and © Yardeni Research. Standard & Poor's.
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Source: LSEG Datastream and © Yardeni Research. China Customs.



Figure 5
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Source: LSEG Datastream and © Yardeni Research and Bureau of Labor Statistics.
* Less energy & food.

Figure 6
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Source: LSEG Datastream and © Yardeni Research. Bureau of Labor Statistics.
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Source: LSEG Datastream and © Yardeni Research. US Treasury.
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Figure 9
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Source: LSEG Datastream and © Yardeni Research. National Bureau of Statistics of China.

Figure 10
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CHINA NOMINAL VS REAL RETAIL SALES
30 (yearly percent change) - 30
—— Nominal Retail Sales (Nov = 1.3)
25 | = Real Retail Sales* (Nov = 0.7) - 25
20 1 - 20
15 | 15
10 | - 10
5 f - 5
0 0
-5 | | -5
-10 | L -10
-15 - -15
-20 L -20
-25 | | -25
-30 ‘ . . . . ‘ ‘ ‘ . . . ‘ -30
2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024 2026

Source: LSEG Datastream and © Yardeni Research. National Bureau of Statistics of China/Refinitiv.
* Yearly percent change in retail sales minus yearly percent change in CPl Goods.
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