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Source: LSEG Datastream and © Yardeni Research. Standard & Poor's.
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Source: LSEG Datastream and ® Yardeni Research. Standard & Poor's.



Figure 3
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Source: LSEG Datastream and © Yardeni Research, and The Conference Board.

Figure 4

RETAIL SALES
(monthly percent change, sa, September)
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Figure 5

ADP Private Payroll Employment
(monthly change, thousands, Oct 2025)
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Source: LSEG Datastream and © Yardeni Research, Challenger, Gray & Christmas.



Figure 7

CHALLENGER JOB-CUT ANNOUNCEMENTS BY SECTORS
(thousands, monthly, October)
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.
* Nonrevolving credit includes auto and student loans. ** Credit cards.
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Figure 11
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* Nonrevolving credit includes auto and student loans. ** Credit cards.
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Source: LSEG Datastream and © Yardeni Research. Federal Reserve.
*Ratio of debt service payments to disposable personal income.
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