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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research. Bureau of Economic Analysis, and Census Bureau.
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Source: LSEG Datastream and © Yardeni Research. Federal Reserve Bank of New York.
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Source: LSEG Datastream, © Yardeni Research, and National Association of Realtors.
*Based on 30-year fixed rate mortgage.
Figure 6
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Source: LSEG Datastream and © Yardeni Research, and Freddie Mac.
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Source: LSEG Datastream, © Yardeni Research, and National Association of Realtors (NAR).
* For single-family existing homes.
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Source: LSEG Datastream and © Yardeni Research.
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Source: LSEG Datastream and ® Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research, and US Census Bureau.
*Ratio of new homes for sales to new homes sold.
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Source: LSEG Datastream and © Yardeni Research, and National Association of Home Builders.
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Figure 14
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Source: LSEG Datastream and © Yardeni Research. US Census Bureau.
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Source: LSEG Datastream and © Yardeni Research. CAN SIM Statistics Canada.
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Source: LSEG Datastream and © Yardeni Research, and CANSIM-Statistics Canada.
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Source: LSEG Datastream and © Yardeni Research, Statistics Canada.
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Source: LSEG Datastream and ® Yardeni Research.
Figure 20
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(percent)
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Source: LSEG Datastream and © Yardeni Research.

* Percentage that companies reported earnings above or below the consensus estimate at the time of the earnings report.

Updated as of 05/08/2025.
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Source: LSEG Datastream and ©® Yardeni Research.
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Source: LSEG Datastream and © Yardeni Research. LSEG I/B/E/S.
* Growth rates compare current members of the S&P 500 with members in the index a year earlier (apples-to-oranges comparisons).
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Source: LSEG Datastream and © Yardeni Research. LSEG I/B/E/S.
* Growth rates compare current members of the S&P 500 with members in the index a year earlier (apples-to-oranges comparisons).
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Source: LSEG Datastream and © Yardeni Research.
* S&P 493 excludes the Magnificent-7.
** Magnificent-7 includes Alphabet, Amazon, Apple, Meta, Microsoft, Nvidia, and Tesla.
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