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* 6-month and12-month futures FFR minus FFR all divided by 25.
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* Updated at 8 p.m. on business days
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Source: LSEG Datastream and © Yardeni Research. Citigroup and Federal Reserve.

*In basis points.
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* Price divided by consensus forward earnings forecast
** Magnificent-7 stocks include Alphabet (Google), Amazon, Apple, Meta (Facebook), Microsoft, NVIDIA, and Tesla. Both classes of Alphabet are included.
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* Consumer Optimism Index (COIl) is average of Consumer Sentiment Index (CSI) and Consumer Confidence Index (CCl}. ** 1985 = 100. *** Q1 1966 = 100.
Figure 12
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* Consumer Optimism Index (COIl) is average of Consumer Sentiment Index (CSl) and Consumer Confidence Index (CCI}. ** 1985 = 100. *** Q1 1966 = 100.

160

- 150

- 140

- 130

- 120

- 110

100

- 90

- 80

- 70

- 60

- 50

[ 40

[ 30

20

160

- 150

- 140

- 130

- 120

- 110

100

- 90

- 80

- 70

- 60

- 50

[ 40

- 30

20



Figure 13

7.5 7.5
EXPECTED INFLATION: ONE-YEAR & FIVE-YEARS AHEAD
7.0 CONSUMER SENTIMENT SURVEY [ 7.0
(percent, nsa)
65— One-Year Ahead, median (May = 7.3) [ 6.5
Five-Years Ahead, median (May = 4.6)
6.0 Recession [ 6.0
5.5 [ 5.5
5.0 | 5.0
4.5 ] | 4.5
4.0 ] [ 4.0
3.5 Lj | 3.5
3.0 . o ‘ [ 3.0
Am \/ W “\ ‘ AY
2.5 ' “ \“'“\J‘ ,H ' L 2.5
{
2.0 | 2.0
1.5 [ 1.5
1'0 U U T T U U T T U U 1'0
2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024
Source: LSEG Datastream and © Yardeni Research, and Survey Research Center.
Figure 14
7.5 7.5
EXPECTED INFLATION: CONSUMER SENTIMENT SURVEY VS
7.0 FRBNY CONSUMER SURVEY [ 7.0
(percent, nsa)
65 Consumer Sentiment Survey 1-Year Ahead, Median (Ma [ 6.5
FRBNY Consumer Survey 1-Year Ahead, Median (Apr
6.0 Recession [ 6.0
5.5 [ 5.5
5.0 | 5.0
4.5 | | 4.5
4.0 | [ 4.0
3.5 1 | 3.5
3.0 | 3.0
2.5 | 2.5
2.0 | 2.0
1.5 ] [ 1.5
1.0 1.0

2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024
Source: LSEG Datastream and © Yardeni Research. Survey Research Center & Federal Reserve Bank of New York.



Figure 15

7.5 7.5
EXPECTED INFLATION: ONE-YEAR AHEAD VS GASOLINE PUMP PRICE
7.0 CONSUMER SENTIMENT SURVEY - 7.0
—— One-Year-Ahead Expected Inflation, median, percent, monthly (May 15 =7.3)
6.5 Retail Gasoline Pump Price, dollars per gallon, weekly (May 12 = 3.25) [ 6.5
Recession
6.0 ] | 6.0
5.5 [ 5.5
5.0 - 5.0
4.5 ] | 4.5
4.0 ] [ 4.0
3.5 / ‘ |- 3.5
I
3.0 | 3.0
(] Iy |
25 4 “ ’ \ (\e ¥ ‘} \ [ 25
2.0 | - 2.0
1.5 1.5
1'0 T T T T T U U U U T U T 1'0
2000 2002 2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Source: LSEG Datastream and © Yardeni Research, and Survey Research Center.
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* Total excluding food services. **Total retail sales excluding building materials and food services.
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