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Source: LSEG Datastream and © Yardeni Research. Standard & Poor's.
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S&P 500 CONSUMER DISCRETIONARY FUN-RELATED INDUSTRY PERFORMANCE
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Figure 5
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Source: LSEG Datastream and © Yardeni Research, and US Census Bureau.
* Retail sales less autos, gasoline, building materials, office supplies, and food services.

Figure 6

US MERCHANDISE EXPORTS & IMPORTS
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