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Source: LSEG Datastream and ® Yardeni Research. NASDAQ.
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Source: LSEG Datastream and © Yardeni Research. NASDAQ.
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Source: LSEG Datastream and © Yardeni Research. Standard & Poor's.
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*Monthly through 1964, weekly thereafter.
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Source: LSEG Datastream and © Yardeni Research. Bureau of Economic Analysis.

*1

ncludes domestic cars, light trucks, and imports.
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Source: LSEG Datastream and © Yardeni Research. Redbook Research Inc and Census Bureau.
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Source: LSEG Datastream and © Yardeni Research. Institute for Supply Management (ISM).
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Source: LSEG Datastream and @ Yardeni Research. S&P Global, ISM - Institute for Supply Management.
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Source: LSEG Datastream and © Yardeni Research. Bureau of Labor Statistics.
* Household employment survey.
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Source: LSEG Datastream and © Yardeni Research. Bureau of Labor Statistics.

Figure 14
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* In personal income. ** Nonfarm payroll employment times average weekly hours times average hourly earnings times 52 in private industry.

*** Total retail sales excluding building materials and food services.

Figure 16
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* Total unemployed, plus all persons marginally attached to the labor force, plus total employed part time for economic reasons, as a percent of the civilian
labor force.
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