% Yardeni
Research

Chart Collection
for Morning Briefing

December 2, 2024



Figure 1

4.4 4.4
LIVE BIRTHS BY GENERATIONS
a2 IN THE UNITED STATES 4o
(million, annual)
4.0 J[— Live Births (2023=36) | [ 4.0
3.8 - 3.8
3.6 - 3.6
Greatest Generation Silent Generation
3.4 1910-1927 1928-1945 - 3.4
98-115 yrs old* 80-97 years old*
47 milli illi
32 ] million 52 million [ 3.2
3.0 - 3.0
2.8 - 2.8
Baby Boomers Gen X Gen Y (Millennials) GenZ Gen Alpha
2.6 - 2.6
1946-1964 1965-1980 1981-1996 1997-2010 2011-2024
61-79 yrs old* 45-60 yrs old* 29-44 yrs old* 15-28 yrs old* 6-14 yrs old*
2.4 1 76 million 55 million 62 million* 57 million 28 million [ 24
22 4+ T r T T T ‘ ; ; ; ; ‘ 2.2
1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020
Source: LSEG Datastream and ® Yardeni.com.
* Age ranges of generations during 2025.
Figure 2
4.6 4.6
m LIVE BIRTHS & DEATHS IN UNITED STATES 44
(million, annual)
4.2 [ 4.2
- Ljve Births (2023 = 3.6)
4.0 J| = Deaths (2022 = 3.3) [ 4.0
3.8 [ 3.8
3.6 [ 3.6
3.4 [ 3.4
3.2 [ 3.2
3.0 [ 3.0
2.8 [ 2.8
2.6 [ 2.6
2.4 [ 2.4
2.2 [ 2.2
2.0 - 2.0
1.8 [ 1.8
1.6 [ 1.6
1.4 [ 1.4
1.2 1.2
1.0 - 1.0
0.8 4 | 0.8
0.6 4= T r T T T ‘ ; ; ; ; ‘ 0.6
1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020

Source: LSEG Datastream and © Yardeni Research. US Centers for Disease Control and Prevention.



Figure 3

2.8 2.8
US LIVE BIRTHS MINUS DEATHS
28 (million, annual) [ 2.6
|\¢'~ Live Births Minus Deaths (2023 = 0.4) I
24 | 2.4
2.2 2.2
2.0 - 2.0
1.8 - 1.8
1.6 - 1.6
1.4 [ 1.4
1.2 1.2
1.0 - 1.0
0.8 - 0.8
0.6 |- 0.6
0.4 [ 0.4
0.2 - 0.2
0.0 T r r T T . ‘ ‘ ‘ ‘ ‘ 0.0
1910 1920 1930 1940 1950 1960 1970 1980 1990 2000 2010 2020
Source: LSEG Datastream and © Yardeni Research. US Centers for Disease Control and Prevention.
Figure 4
38 - 38
US CIVILIAN WORKING-AGE POPULATION
36 BY AGE GROUP AS PERCENT OF TOTAL - 36
34 (percent, monthly) 34
— 16-19 (Oct = 7)
32 f —— 20-24 Oct = 8) F 32
— 25-34 Oct = 16)
30 J —— 35-44 (Oct = 16) - 30
— 45-54 (Oct = 15)
28 55+ (Oct = 38) - 28
[ 26
[ 24
[ 22
20 [ 20
18 [ 18
16 § [ 16
14 § [ 14
12 - 12
10 4§ - 10
8 ] [ 8
6 [ 6
4 T T T ; ; ; ; 4
1950 1960 1970 1980 1990 2000 2010 2020

Source: LSEG Datastream and © Yardeni Research.



Figure 5

32 32
HOUSEHOLD EMP ENT BY AGE GROUP AS A PERCENT OF TOTAL

30 (percent, monthly) [ 30

—— 16-24 (Oct = 12.2)

= 25-34 (Oct = 22.0)
28 {| —— 35-44 (Oct = 22.5) | 28

— 45-54 (Oct = 19.8)

55+ (Oct = 23.5)

26 | 26
24 | 24
22 | 22
20 | 20
18 4 | 18
16 | 16
14 | 14
12 | 12
10 U U T U U U T T 10

1950 1960 1970 1980 1990 2000 2010 2020

Source: LSEG Datastream and © Yardeni Research.
Figure 6
|- 70
SENIORS: POPULATION, LABOR FORCE & NOT IN LABOR FORCE
(million, ratio scale)

= Civilian Population 65+ (Oct = 60.3)
60 | —— Not In Labor Force 65+ (Oct = 48.1) - 60

= In Labor Force 65+ (Oct = 12.2)
50 | 50
40 / L 40
30 | 30

2011 2029
20 4 Baby Boomers Baby Boomers | 20
Oldest Turn 65 Youngest Turn 65
10 /,,-‘N 10
0 0

1950 1960 1970 1980 1990 2000 2010 2020 2030
Source: LSEG Datastream, © Yardeni Research, and Bureau of Labor Statistics.



Figure 7

160

140 1

120

160

S Silent (Q2 =19.7)
=~ Baby Boomer (Q2 =79.8)
S~ GenX (Q2 = 39.6)
S~ Millennial (@2 = 15.2)
— Total (Q2 = 154.4)

100 1

1995

2000
Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.

2005

Figure 8

130

120

110

100

1990

- 140

120

- 100

130

e~ Millennials (Q2 = 10.0)

1995
Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.

2000 2005

[ 120

[ 110

| 100

L 90

[ 40

| 30

[ 20

[ 10




Figure 9

45

HOUSEHOLD CORPORATE EQUITIES & MUTUAL

FUND SHARES BY GENERATIONS
(trillion dollars, nsa) - 40

S Silent (Q2=7.2)

e~ Baby Boomer (Q2 = 23.0)
35 {|~ GenX (Q2=9.1) - 35
e~ Millennials (Q2 =3.2)
—— Total (Q2 =42.4)

1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.

Figure 10

140 140

DISTRIBUTION OF HOUSEHOLD CORPORATE EQUITIES
130 & MUTUAL FUNDS SHARES BY GENERATIONS - 130
(percent share)

120 [ 120
= Silent (Q2 =17.0)

e~ Baby Boomer (Q2 = 54.0)
e GenX (Q2 =21.0)

S~ Millennials (Q2 = 8.0)

110 [ 110

100 L 100
L 90
L 80
70 70

[ 60

3

[ 50
40
30 [ 30
20 20

10 [ 10

0
1990 1995 2000 2005

Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.



Figure 11

18

16 ]

14

18

USEHOLD EQUITY IN NONCORPORATE BUSINESS BY GENERATIONS
(trillion dollars, nsa)

~— Silent (Q2 =2.0)
S~ Baby Boomer (Q2 =7.8)
s~ GenX (Q2 = 4.0)

| 16

e~ Millennials (Q2 = 1.8) 14
—— Total (Q2 = 15.5)

1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.

Figure 12
130 130
DISTRIBUTION OF HOUSEHOLD EQUITY IN NONCORPORATE BUSINESS BY GENERATIONS

120 (percent share) [ 120
S~ Silent (Q2=13.0)

110 || ™=~ Baby Boomer (Q2 = 50.0) [ 110
= GenX (Q2 =26.0)
S~ Millennials (Q2 = 12.0)

100 L 100
90 [ 90
80 [ 80
70 L 70
60 [ 60
50 [ 50
40 [ 40
30 [ 30
20 [ 20
10 [ 10

0 Lo

1990 1995 2000 2005 2010 2015 2020

Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.



Figure 13

50

45

HOUSEHOLD REAL ESTATE BY GENERATIONS
(trillion dollars, nsa) 45

50

S~ Silent (Q2 = 4.6)
S~ Baby Boomer (Q2 =19.9)
e GenX (Q2 =14.1)

40 s~ Millennials (Q2 = 9.6) [ 40

35

30

25 1

20 1

15

10

—— Total (Q2 = 48.2)

| 35

| 30

| 25

| 20

15

10

1990 1995 2000 2005

Source: LSEG Datastream and © Yardeni Research. Federal Reserve.

Figure 14

40

35

30

25 1

20 1

15

10

0
19

40

HOUSEHOLD REAL ESTATE OWNERS EQUITY* BY GENERATIONS
(trillion dollars, nsa)

S~ Silent(Q2=42) - 35
-~ Baby Boomer (Q2 =17.3)
S~ GenX (Q2 =9.0)

= Millennials (Q2 = 4.6)

— Total (Q2 =35.1) | 30
S

| 25

| 20

| 15

10

90 1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.
*Value of household real estate less mortgage debt outstanding.



Figure 15

1990 1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.

20 20
HOUSEHOLD PENSION ENTITLEMENTS BY GENERATIONS
n dollars, nsa)
18 R, - 18
S~ Silent (Q2 =1.1)
S~ Baby Boomer (Q2 =9.8)
S~ GenX (Q2=5.3)
16 s Millennials (Q2 = 1.4) 16
— Total (Q2 = 17.6)
14 - 14
12 - 12
10 - 10
8 ] [ 8
6 [ 6
4] 4
2 ] 2
0 Lo
1990 1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.
Figure 16
18 18
HOUSEHOLD DEPOSITS + MONEY MARKET FUNDS BY GENERATIONS
(trillion dollars, nsa)
16 1 e~ Silent (Q2 = 2.5) - 16
S~ Baby Boomer (Q2 = 8.4)
S~ GenX (Q2 =4.3)
14 1|== Millennials (Q2 = 2.1) [ 14
—— Total (Q2 = 17.3)

12 - 12
10 - 10
8 | 5
6 6
4] L 4
2 ] ¥
0 Lo




Figure 17

16 16
14 || Silent (Q2 = 1.8) L 14
SN~ Baby Boomer (Q2 = 6.1)
S~ GenX (Q2 = 3.5)
S~ Millennial (Q2 = 2.0)

12 J|—— Total (Q2 = 13.4) [ 12
10 - - 10
8 - - 8
6 - - 6
4 w1
2 -2
0 - L0

1990 1995 2000 2005 2010 2015 2020
Source: LSEG Datastream and ® Yardeni Research, and Federal Reserve.
Figure 18
4.0 4.0
UNDS BY GENERATIONS
3.5 || ™ Silent (Q2 = 0.7) - 3.5
e~ Baby Boomer (Q2 = 2.3)
™ GenX (Q2=0.8)
S~ Millennial (Q2 = 0.2)
3.0 J|—— Total (Q2 = 3.9) [ 5.0
2.5 - 2.5
2.0 - 2.0
1.5 1 - 1.5
1.0 - - 1.0
0.5 - 0.5
0.0 | - 0.0
1990 1995 2000 2005 2010 2015 2020

Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.



Figure 19

14

14

HOUSEHOLD MORTGAGES BY GENERATIO
lion dollars, nsa)

S~ Silent (Q2 = 0.4)
S Baby Boomer (Q2 = 2.6)
S~ GenX (Q2 =5.1)
>~ Millennial (Q2 = 5.0)
— Total (@2 = 13.1)

12 ]

10

1990 1995 2000 2005
Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.

12

10

Figure 20
6 6
ER CREDIT BY GENERATIONS
dollars, nsa)
S~ Silent (Q2 =0.1)
5 e~ Baby Boomer (Q2 = 1.0) | 5

S~ GenX (Q2=1.7)
>~ Millennials (Q2 =2.2)
—— Total (@2 =5.0)

1990 1995 2000 2005
Source: LSEG Datastream and © Yardeni Research. Federal Reserve.




Figure 21

8 8
PERSONAL INCOME: PROPRIETORS' INCOME, RENTAL INCOME & RECEIPTS ON ASSETS
(trillion dollars, saar, ratio scale)
7 -|— Total Nonlabor Income* (Oct = 7.0) | -7
Recession
- 6
L5
4
-3
2
L1
0 0

1970 1975 1980 1985 1990 1995 2000 2005 2010 2015 2020 2025

Source: LSEG Datastream and © Yardeni Research, and Bureau of Economic Analysis.
* Includes interest, dividends, proprietors' income, and rental income. Includes dividends from Subchapter S corporations.

Figure 22
18 2
17 1 ERSONAL SAVING RATE VS NET WORTH / DISPOSABLE INCOME
{—Persona Saving Rate (Q3 = 4.3) <<<
16 {|= Net Worth / Disposable Personal Income, inverted scale (Q2 = 7.8) >>>
-3
15
14
13 I 4
12 '
4
11 m | ( | 5
10
\/
9 ]
s ] - 6
74
6 Y | 7
5 ]
4 ]
-8
3 ] 1Y
2
1 T T T T T ; ; 9
1960 1970 1980 1990 2000 2010 2020

Source: LSEG Datastream and © Yardeni Research. Bureau of Economic Analysis and Census Bureau.



Figure 23

18 0.2
! PERSONAL SAVING RATE VS NET WORTH / DISPOSABLE INCOME
17
- Personal Saving Rate (Q3 = 4.3) <<<
16 J|= Owners’ Equity in Real Estate / Disposable Personal Income, inverted scale (Q2 = 1.6) >>> [ 0.4
15
14 [ 0.6
13 4
12
- 0.8
"
10
- 1.0
9 ]
8
- 1.2
7
6
5 ] 1.4
4 ]
3 1.6
2
1 T T T T T ‘ ‘ 1.8
1960 1970 1980 1990 2000 2010 2020
Source: LSEG Datastream and © Yardeni Research. Bureau of Economic Analysis and Census Bureau.
Figure 24
8.00 8.00
6.00 PERSONAL CONSUMPTION EXPENDITURES: SELECTED SERVICES L 6.00
(trillion dollars, saar ratio scale)
4.00 -[—— Total Health Care Services (Oct = 3.38) - 4.00
- Hospitals (Oct = 1.52)
= Doctors (Oct = 0.81)
= Nursing Homes (Oct = 0.25)
2.00 | —— Food Services (Oct = 1.25) - 2.00
Public Air Transportation + Hotels & Motels (Oct = 0.35)
Recession
1.00 - - 1.00
0.80 § - 0.80
0.60 § [ 0.60
0.40 - 0.40
0.20 - 0.20
/"”‘-./
0.10 VY et L 0.10
0.08 4 /—/ .08
P
0.06 § e v 0.06
00t [ 0.04
0.02 ’ ’ . ; ; . ’ 0.02
1990 1995 2000 2005 2010 2015 2020 2025

Source: LSEG Datastream and © Yardeni Research.



Figure 25

440 440
420 PERSONAL CONSUMPTION EXPENDITURES: SELECTED FUN-RELATED SERVICES 420
400 (billion dollars, saar) 400
{|—— Fun-Related Services (Oct = 427.3) 3
Sl |- Gambling (Oct = 211.2) 380
360 4| — Recreation Services, Admissions to Specified Spectator Amusements (Oct = 119.3) [ 360
- Amusement Parks, Campgrounds & Related Recreation (Oct = 96.9)
340 4 Recession - 340
320 [ 320
300 [ 300
280 [ 280
260 [ 260
240 [ 240
220 L 220
200 A [ 200
180 4 - 180
160 4 [ 160
140 § [ 140
120 4 L 120
100 4 L 100
80 - 80
60 L 60
40 4 " [ 40
20 - 20
Y T ; r r ‘ T T T T T 0
2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024
Source: LSEG Datastream and © Yardeni Research.
Figure 26
360 360
240 PERSONAL CONSUMPTION EXPENDITURES: SELECTED TRAVEL SERVICES 240
(billion dollars, saar)
320 ——"Air Transportation + Hotels & Motels (Oct = 349.2) - 320
s00d— Air Transportation (Oct = 192.3) L 300
- Hotels & Motels (Oct = 157.0)
280 Recession 280
260 [ 260
240 [ 240
220 L 220
200 - [ 200
180 § [ 180
160 § [ 160
140 § L 140
120 § [ 120
100 § [ 100
80 [ 80
60 [ 60
40 4 L 40
20 [ 20
0 ; T T T ; ; T T T ; 0
2004 2006 2008 2010 2012 2014 2016 2018 2020 2022 2024

Source: LSEG Datastream and © Yardeni Research.



Figure 27

PERCENT OF PEOPLE AGES 25-34 LIVING AT PARENTS HOME
(percent)

[> Total (2024=30.2) |

1985 1990 1995 2000 2005 2010 2015 2020
Source: LSEG Datastream and © Yardeni Research. Census Bureau.



Copyright (c) Yardeni Research, Inc. 2024. All rights reserved. The information
contained herein has been obtained from sources believed to be reliable, but is not
necessarily complete and its accuracy cannot be guaranteed. No representation or
warranty, express or implied, is made as to the fairness, accuracy, completeness, or
correctness of the information and opinions contained herein. The views and the other
information provided are subject to change without notice. All reports and podcasts
posted on www.yardeni.com, blog.yardeni.com, and YRI's Apps are issued without regard
to the specific investment objectives, financial situation, or particular needs of any specific
recipient and are not to be construed as a solicitation or an offer to buy or sell any
securities or related financial instruments. Past performance is not necessarily a guide to
future results. Company fundamentals and earnings may be mentioned occasionally, but
should not be construed as a recommendation to buy, sell, or hold the company's stock.
Predictions, forecasts, and estimates for any and all markets should not be construed as
recommendations to buy, sell, or hold any security--including mutual funds, futures
contracts, and exchange traded funds, or any similar instruments.

The text, images, and other materials contained or displayed on any Yardeni Research,
Inc. product, service, report, email or website are proprietary to Yardeni Research, Inc.
a n d constitute valuable intellectual property. No material from any part of
www.yardeni.com, blog.yardeni.com, and YRI's Apps may be downloaded, transmitted,
broadcast, transferred, assigned, reproduced or in any other way used or otherwise
disseminated in any form to any person or entity, without the explicit written consent of
Yardeni Research, Inc. All unauthorized reproduction or other use of material from
Yardeni Research, Inc. shall be deemed willful infringement(s) of this copyright and other
proprietary and intellectual property rights, including but not limited to, rights of privacy.
Yardeni Research, Inc. expressly reserves all rights in connection with its intellectual
property, including without limitation the right to block the transfer of its products and
services and/orto track usage thereof, through electronic tracking technology, and all
other lawful means, now known or hereafter devised. Yardeni Research, Inc. reserves the
right, without further notice, to pursue to the fullest extent allowed by the law any and all
criminal and civil remedies for the violation of its rights.

The recipient should check any email and any attachments for the presence of viruses.
Yardeni Research, Inc. accepts no liability for any damage caused by any virus
transmitted by this company's emails, website, blog and Apps. Additional information
available on request.



file:///tmp/www.yardeni.com
file:///tmp/blog.yardeni.com
file:///tmp/www.yardeni.com
file:///tmp/blog.yardeni.com

	Chart Collection for Morning Briefing
	December 2, 2024

	Figure 1
	Figure 2
	Figure 3
	Figure 4
	Figure 5
	Figure 6
	Figure 7
	Figure 8
	Figure 9
	Figure 10
	Figure 11
	Figure 12
	Figure 13
	Figure 14
	Figure 15
	Figure 16
	Figure 17
	Figure 18
	Figure 19
	Figure 20
	Figure 21
	Figure 22
	Figure 23
	Figure 24
	Figure 25
	Figure 26
	Figure 27

