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Figure 1

AGGREGATE WEEKLY HOURS: TOTAL PRIVATE INDUSTRIES
(billion hours, sa, ratio scale)
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Source: LSEG Datastream and © Yardeni Research.
* Nonfarm private payrolls times average weekly hours in private industry.
Figure 2
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YRI EARNED INCOME PROXY* VS PRIVATE WAGES & SALARIES IN PERSONAL INCOME
(trillion dollars, saar, ratio scale) 10
—— Private Wages & Salaries In Personal Income (Jul =10.5)
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Source: LSEG Datastream and ® Yardeni Research.
* Nonfarm payrolls times average weekly hours times average hourly earnings in total private industries times 52.
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Figure 3
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REAL AVERAGE HOURLY EARNINGS IN PRIVATE INDUSTRY USING CPI VS PCED
(dollars per hour, sa)
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Source: LSEG Datastream and © Yardeni Research.
* Production & nonsupervisory workers. Using CPIl and PCED divided by their January 2017 values.

Figure 4
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REAL AVERAGE HOURLY EARNINGS IN PRIVATE INDUSTRY
(2017 dollars, sa, ratio scale) [ 45
—— Real AHE*: All Workers (Jul = 28.42)
—— Real AHE*: High-Wage Workers (Jul = 45.85)
—— Real AHE*: Low-Wage Workers** (Jul = 24.44)

Trend, after May 1993
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Source: LSEG Datastream and ©® Yardeni Research.
* Using personal consumption expenditures deflator. ** Production & Nonsupervisory Workers.



Figure 5
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EMPLOYMENT COST INDEX:
WAGES & SALARIES PRIVATE INDUSTRY UNION VS NONUNION
(vearly percent change) L7
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Source: LSEG Datastream and ® Yardeni Research.
Figure 6
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UNIT LABOR COSTS (ULC): NONFARM BUSINESS
18 Oml ULC, quarterly percent change, saar (Q2-2024 = 0.4) 18
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Source: LSEG Datastream and © Yardeni Research.



Figure 7
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REAL RETAIL SALES
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Source: LSEG Datastream and © Yardeni Research.
* Divided by CP| Goods.
Figure 8
RETAIL SALES
(monthly percent change, sa, August)
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Source: LSEG Datastream and © Yardeni Research, and US Census Bureau.
* Retail sales less autos, gasoline, building materials, and food services.



Figure 9
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Source: LSEG Datastream and © Yardeni Research, Bureau of Economic Analysis, and US Census Bureau.

*Annual average of usage in millions per barrels per day times 42 gallons/barrel times 365 days divided by number of households.

Blue series show implied gasoline outlays per household at retail prices of $1-$4 per gallon.

Figure 10
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CONSUMER PRICE INDEX: GOODS
(percent change, monthly)
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Source: LSEG Datastream and © Yardeni Research.
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REAL GDP & ATLANTA FED GDPNOW
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Source: LSEG Datastream and © Yardeni Research, and Bureau of Economic Analysis.
Figure 12
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REAL CORE RETAIL SALES VS PERSONAL CONSUMPTION OF GOODS
(trllion dollars, saar, ratio scale) [ 6.0
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Source: LSEG Datastream and © Yardeni Research, Bureau of Economic Analysis, Bureau of Labor Statistics, and Census Bureau.
* Excluding Building Materials and Food Services.



Figure 13
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PERSONAL CONSUMPTION EXPENDITURES PER HOUSEHOLD
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Source: LSEG Datastream and © Yardeni Research and Bureau of Economic Analysis, and Census Bureau.
Figure 14
REAL PERSONAL CONSUMPTION EXPENDITURES PER HOUSEHOLD
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Source: LSEG Datastream and © Yardeni Research and Bureau of Economic Analysis, and Census Bureau.
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CONSUMER CREDIT: REVOLVING CREDIT
(monthly change, billion dollars, sa)
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.
Figure 16
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CONSUMER CREDIT OUTSTANDING
(as a percent of Disposable Personal Income) [ 24
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve.
* Nonrevolving credit includes auto and student loans. ** Credit cards.



Figure 17
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PERCENT OF BALANCE 90+ DAYS DELINQUENT BY LOAN TYPE
(percent of balance)
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve Bank of New York.
Figure 18
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve Bank of New York.



Figure 19
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COMPOSITION OF HOUSEHOLD DEBT: NON-MORTGAGE
(as a percent of total debt balance) 13
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Source: LSEG Datastream and © Yardeni Research, and Federal Reserve Bank of New York.
Figure 20
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PERSONAL SAVING RATE
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Source: LSEG Datastream and © Yardeni Research, and Bureau of Economic Analysis.



Figure 21
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PERSONAL SAVINGS RATE VS NET WORTH / DISPOSABLE INCOME
15— Savings Rate, percent, 4-quarter average (Q2 = 3.8) <<<
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Source: LSEG Datastream and © Yardeni Research, Bureau of Economic Analysis and Census Bureau.

Figure 22
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* Total basic shares outstanding for current S&P 500 companies with data for all periods and adjusted for stock splits and stock dividends.




Figure 23
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S&P 500 SECTORS SHARES OUTSTANDING DURING BULL MARKET OF 2009-?
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Source: LSEG Datastream and © Yardeni Research.
* Total basic shares outstanding for current S&P 500 companies with data for all periods and adjusted for stock splits and stock dividends.
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